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Introduction

• Welcome
• Thank you to Willamette Valley SCORE
• A little about HEROweb Marketing & Design
• This presentation is meant as a primer
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Budget

$0
With about 5-8 hours of time you can

be on your way to successfully
marketing your business online.

(o.k., there is one qualification which
I will get to in a minute)
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Assumptions

• You have one day to devote to your online marketing
• You have an Internet connection and know how to

search on Google
• And… you have some level of control over your own

website
– Are you able to make your own updates?

– Are you using a Content Management System (CMS)?
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1. Update Your Email
Signature

• Link to your website
• Give complete contact information
• Brand yourself in your signature
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2. Register a domain and
create an email address

• Register a domain name
• Set up an email address associated with your domain
• A quick way to get going is to forward the new email

address to your current email account
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3. Assess and Shape Your
Website Message

• What is your unique value proposition and is it
reflected on your home page and throughout your site?

• Subtlety doesn't work too well
• Placement of your main message - Keep it high and

keep it bold
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4. Update Your Home Page
Title

• Make sure your title reflects what you do
• Make sure the title targets your audience
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5. Do Basic Search Engine
Optimization on Your

Website
• Develop a top ten key-phrase list
• Work your phrases into the titles and text of your

website pages
• Optimize your pages for local terms
• Remember: the web is all about links
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6. Do Local Search
Submissions

• Add clear local messaging on your website
• Take advantage of Local Search opportunities at

Google, Yahoo and MSN
• Gain exposure through other community portal and

review sites

1 6



1 7

7. Track Your Results

• Sign up for a Google Analytics account
• Monitor at least once a month
• Key numbers to track

– Visitors
– Bounce Rate

– Average Time on the Site
– Traffic Sources
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8. See Who Is Talking About
You

• Do some basic searching or use Google Alerts
• Find opportunities to connect with people or sites

already talking about you
• Address any “problem information”
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9. Sign Up for a LinkedIn
Account and Join a Local

Group
• Go to http://www.linkedin.com and create a profile
• Search for people to connect with
• Join a local interest group that is applicable to your

business
• Success on the web is all about finding and engaging

with your customers in a way that provides value.
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10. Utilize Free Intelligence
Tools

• Blogging: http://www.wordpress.com
• Social Media Posting: http://www.ping.fm
• Traffic Monitoring: http://analytics.google.com
• Social Research: http://www.knowem.com
• SEO Research: http://www.seomoz.org/tools,

http://www.wordstream.com
• Reputation Monitoring: http://notify.me
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What’s Next

• Your website is the hub of a broad Internet marketing
strategy
– Create valuable, interesting, and engaging content
– Develop Social Media exposure
– Build your expertise and authority

• Start simple and build layers of functionality,
information, and value

• Find the materials for this presentation at:
• http://www.hero-web.com/10-steps-web-marketing


